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PREFACE 
This course is a step in the development of your personal and professional career. The 
skills and knowledge learned in this course will make you more effective in your life by 
introducing skills, tactics and strategies geared towards success. 
The professional and personal gains you learn will allow you greater control to Make a 
Difference for yourself and others through improvement in your competent, confident, 
communication.   
Thank you to all the customers, peers, friends that have helped form my career.    
CARPE DIEM my friends!   

FAKTORI OBJECTIVE  
To develop business leaders who make a difference within the companies they operate, and 
the lives in which they create.   
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